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RESULTS

For Remedy’s Edward Heart campaign

During the 12-week campaign flight, heart scan appointments increased
an astonishing 90 percent. In addition, the campaign has been recog-
nized across the advertising community. It was selected as a winner in
the 2005 OneShow Rx national annual competition, which recognizes
excellence in health-related advertising, and highlighted as a featured
campaign in Big Ideas magazine.
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It Takes Heart
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