REMEDY IN COMMUNICATION ARTS 1

Lolorado Posters Kyoko Hamada — Turner Duckworth — Josh Cochran  Bailey Laverman  Big Spaceship  [xhibit

inication A

January/February 2008
Eight Dollars
WWW.commara.com

© 2008 REMEDY. ALL RIGHTS RESERVED. R EM EDY



REMEDY IN COMMUNICATION ARTS

-_\q-!-u-r—-.—u
- il e

%wn&l"u-

11 e g !
[

0 e R g e e T

ke n e

g g s el e e g e g
ey wad e il ety o h et s farete
afusal ooy ey s o o ramaage, ot

Sl

e e g b R
[ - e

JanuaryFetruary 2008

pumncom

© 2008 REMEDY. ALL RIGHTS RESERVED.

REMEDY



REMEDY IN COMMUNICATION ARTS

Exhibit

1 Swedish Covenant Hospital
poster

“Remedy is doing its part to make
health more fun and relevant to con-
sumers,” said Deanna Smith, execurive
creative director. “So when it came to
helping Swedish Covenant Hospital
build awareness, we pur the hospiral’s
message in the midst of its Chicago
community—on “EI” trains and city
buses, bus stops and train stations,
newspaper tag-a-longs, and in sun-
flowers handed out in nearby neigh-
borhoods. Even visitors leaving the
hospital parking lot got the message
with a free branded air freshener. The
mix also included wharmakesyoufeel
better.com, a site where visitors could
submir ideas and phoros, Ar the heart
of the campaign is the hospital’s
philosophy abour embracing the
things thar make you feel good. The
posters provided commuters with a
little mental stimulation while they
awaited the train,”

John Butalino, designer: Shawn Hazen,
design director; Katie Willisms, creative
director; Jessica Beach, project director; Lisa

Layher, manager of media services; Remedy
(Chicaga, IL), ad sgency.

2 Puma magazine ad
“Tank Design’s ad campaign for

Puma®, titled ‘I'm Going,” is about
innovation and emotion,” explained
David Warren, creative director/
partner. “Open a magazine and the
ad literally jumps our ar you. The
photos are about bodies, products
and colors, rather than precy faces
with expressions of movement, achledi-
cism and progression, combined with
explosions of neon color. Frozen in
time, the color adds an intensicy and

power to the highly composed, sophisti-

cated images.”

Aob AlexanderDavid Warren, design
directors; Adam Patrick, Puma, project
director; Guzman, Creative Exchange Agancy,
photographer; The Bill T. JonesfAmie Zane
Dance Company, contributing artist; Stephen
Pranica, Creativa Exchanga Agency, agency
producer; Tank Design (Cambridge, MA],
design firm

3 Barclays TV spot

“In this humarous concept from
Venables, Bell & Partners for Barclays
Global Investors, a sticky note tiproes
across the wall to escape from a window
in the office of a financial advisor, who is
forced to skewer the note to the wall
with a letter opener,” said Radium
creative director Dariush Derakhshani.
“For the treatment of the notion, 'Don't
let a good idea ger away.” the onus was
on MJz's director Rocky Morton and
digital studio Radium|Santa Monica to
realize the idea without losing the spot’s
subtle personality. 1 worked with Rocky
to film all the proper elements needed to
stitch the story back rogether, withour
losing its quiet charm. The sticky note
was puppeted on set, and augmented
in Inferno to further articulate the note.
Lead artist Federico Saccone worked
diligently to piece rogether the visual
narrative retaining the nore’s funny and
humanized character.”

“Sticky Mota®™ |15

{Open on a young financial advisor at his desk

in his office. He's wlking on tha phona, whils
opaning letters, From behind him, the focal point
of tha frame, a sticky note with some figures on
It, dataches maelf from the others and starns to
inch its way away from the other SUCKY nOleEs on
the Bullatin board. The advisar ssams ablivious,
chatting on as the sticky note inches offj
Advigor: Uh-huh. Uh-huh. Wall a5 long as you
shore that up, I'd say it's a home ron,

{Suddanly, and without lpoking, the advisor
huris his letter openar at tho escaping note, like
a knife thrower, The stabbed-through note and
latter opaner are in tha foreground as the advisor
continues his call)

Advisor: Uh huh. Uh huh. Exactly

Anncr. (VO): Don't let a good idea get mway

Eric Linbhausar/Tom Scharpf, associate creative
directors; Greg Bell, Vienables, Bell & Partnars/
Danush Derakhshani, RadiumiPaul Venables,
Venables, Bell & Partners, creative directors;
Federico Saccone, Infemo artist; Tessa Davis,
aditor; Cosmo Street, aditorial company; Rocky
Maortan, director; Kevin Clarke, visual effects
amist; Helen Hollen, producer; Emily Moo,
agency producer; Jet Scruton/Dave Skafi,
oxecutive producers; lan Unterrelner, visual
offects producer; MJZ, production company;
Radium (San FranciscofSanta Monica/Dallas),
digital eflects company; Venables, Bell &
Partners, (5an Francisco, CA), ad agency,
Barcloys Global lnvestor, iPath, chent
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